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BUSINESS MANAGEMENT (BUS)
BUS SCE  Senior Capstone Experience  2 Credits  
The Senior Capstone Experience is an intensive research project on a topic chosen by the student and guided by a faculty mentor. It hones research,
analytic, and writing skills developed during four years of study. Students complete the Capstone while enrolled in the four-credit Senior Capstone
Experience (SCE) course, usually in the spring of their senior year; however, planning for the SCE begins in the spring of their junior year with the
submission of an SCE application during advising week. The Capstone receives a mark of Pass, Fail, or Honors.
Term(s) Offered: All Terms, All Years

BUS 109  Managerial Statistics  4 Credits  
Managerial statistics focuses on the use of statistical analysis to make fact-based decisions for business firms and other organizations. Topics taught
include descriptive statistics, normal distributions, probabilities, sampling distributions, hypothesis testing, ANOVA, and simple and multiple linear
regression analysis. Data analysis techniques using Microsoft Excel are included. BUS 109 and MAT 109 may not both be taken for credit.
Term(s) Offered: All Terms, All Years

BUS 111  Principles of Marketing  4 Credits  
A critical approach to the study of the marketing concept including policies and principles. Emphasis is placed on the identification of variables
involved in marketing decision-making and the process by which marketing decisions are made.
Term(s) Offered: All Terms, All Years

BUS 112  Intro to Financial Accounting  4 Credits  
An introduction to the accounting principles and procedures used for collecting, recording, summarizing, and interpreting financial information.
Students learn to read and interpret financial statements. Special emphasis is placed upon the concepts of internal control over resources and
transactions. Computerized spreadsheets are integrated into the course.
Term(s) Offered: All Terms, All Years

BUS 194  Special Topics  4 Credits  
Topics not regularly offered in the department's normal course offerings.
Term(s) Offered: All Terms, All Years

BUS 195  On Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail.
Term(s) Offered: All Terms, All Years

BUS 196  Off-Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail. 45 hours are required per credit.
Term(s) Offered: All Terms, All Years

BUS 197  Independent Study  4 Credits  
An agreement between a sponsoring faculty and a student letting the student study a topic of interest not offered at WC. 45 hours are required per
credit.
Term(s) Offered: All Terms, All Years

BUS 209  Financial Analysis  4 Credits  
This course introduces students to the fundamental concepts of finance and equips students with the ability to make meaningful financial decisions.
This course addresses topics including the analysis of financial statements, the operation of financial markets, and the valuation of financial
instruments, such as stocks and bonds. After taking this course, students should be able to (1) conduct financial ratio analysis, (2) understand
the time value of money and apply the discounted cash flow (DCF) method to value assets, (3) understand the concept of risk and return, and (4)
understand the importance of business ethics to the operation of financial markets.
Term(s) Offered: All Terms, All Years

BUS 210  Management Information Systems  4 Credits  
Management Information Systems (MIS) is the ethical use of information systems to achieve corporate goals and objectives. Students learn how to
use MIS in solving business problems, finding new opportunities for organizational improvement, and supporting enterprise strategic, operational, and
analytical objectives as well as how to apply ethical models to the process of design and deployment of information systems. Microsoft Access, SAP
S/4HANA ERP software, and Tableau visualization software are used to illustrate database, transactional and analytical concepts.
Term(s) Offered: All Terms, All Years

BUS 212  Managerial Accounting  4 Credits  
Study of the use of accounting information to plan for, evaluate, and control activities. The course explores various product and service costing
procedures. Other topics include responsibility accounting, budgets, financial analysis, costs control, and the time value of money. Emphasis is placed
upon the use of information for management decisions.
Term(s) Offered: Spring, Odd Years
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BUS 220  Creativity&Innovation for Products&Serv  4 Credits  
This course introduces the student to the techniques and process of creativity and innovation in the context of for-profit and not-for-profit
organizations, leading to the creation of marketable products or services to a defined customer base. While existing enterprises are used as models,
the tools acquired are also essential to the conception and formation of new ventures.
Term(s) Offered: Fall, All Years

BUS 224  Digital Marketing  4 Credits  
This course introduces the practice of using social media and other digital communication channels, including Internet and mobile-based tools and
platforms, to reach consumers and advance marketing strategies. Digital media can be used to build brands, create and maintain relationships, launch
promotions, advertise products and services and more. While this course will aim to offer theoretical underpinnings needed to launch, manage, and
measure digital marketing efforts, it will also attempt to teach students to creatively engage with digital marketing tools and to stay abreast of the
latest developments in the fast-growing world of digital marketing.
Term(s) Offered: Other, All Years

BUS 234  Intro to Nonprofit Management  4 Credits  
In this course we explore the foundations of nonprofit management in our society. We focus on how nonprofits contribute to the heatlh and wellbeing
of our communities. We investigate the unique challenges of nonprofits and how to manage them to promote success and longevity. We also discuss
and debate how to maximize their social impact. The course focuses on case studies of high impact nonprofits and nonprofit failures from a thematic
standpoint in order to critically examine the future of the sector.
Term(s) Offered: Spring, Non Conforming

BUS 250  Portfolio Management  1 Credit  
This course offers a unique opportunity for students to develop and utilize their investment skills by providing real-life investing experience. In applying
their research, student participants actively manage the Brown Advisory Student-Managed Investment Fund valued at over $1.5 million with an
investment objective to achieve positive performance results that compare favorably to major market indices. Students learn how financial concepts
and current global news information influence investment decisions. To further enhance investment skills through experiential learning, student
participants may have meetings and/or conference calls with professionals from investment banks, commercial banks, public company forums, or
institutes that focus on ESG (environmental, social, and governmental) investing. This class may be taken up to six times for credit. Admission subject
to application and interview process. 1-credit.
Term(s) Offered: All Terms, All Years

BUS 290  Business Management Internship  2 Credits  
A learning contract is developed prior to enrollment in an internship. Evaluation of student performance is completed by the faculty mentor based on
the fulfillment of the contract terms and written evaluation by the internship site supervisor. Students must work at least 45 hours for each internship
credit and be enrolled in the course prior to beginning work. Graded A-F or Pass/Fail.
Term(s) Offered: All Terms, All Years

BUS 294  Special Topics  4 Credits  
Topics not regularly offered in the department's normal course offerings.
Term(s) Offered: All Terms, All Years

BUS 295  On Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail.
Term(s) Offered: All Terms, All Years

BUS 296  Off-Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail. 45 hours are required per credit.
Term(s) Offered: All Terms, All Years

BUS 297  Independent Study  4 Credits  
An agreement between a sponsoring faculty and a student letting the student study a topic of interest not offered at WC. 45 hours are required per
credit.
Term(s) Offered: All Terms, All Years

BUS 302  Organizational Behavior  4 Credits  
A research-based exploration of how organizations function. Topics include the division of labor, career management, culture, bureaucracy, teams,
motivation, emotional intelligence, power, communication, gender, diversity, leadership, and ethics. Students read and discuss key scholarship,
conduct primary research, and collaboratively lead a class. Not open to first-year students.
Term(s) Offered: All Terms, All Years

BUS 303  Legal Environment of Business  4 Credits  
This course looks at how American law has evolved from English common law to today's statutory and regulatory legal environment. The course
explores recent statutes such as Sarbanes-Oxley and Dodd-Frank and how they have impacted the way businesses operate. The course also
investigates legal and ethical issues facing businesses today, different types of business associations, and liability issues faced by businesses under
current tort law, contract law, and property law. Not open to first-year students.
Term(s) Offered: Fall, All Years
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BUS 310  International Business  4 Credits  
Introduction to the study of international business, including the dynamics of conducting business across national boundaries. Focuses on the
critical roles that environment, culture, technology, politics, economics, communication, and ethics play in successfully conducting business on an
international level. Not open to first- or second-year students.
Term(s) Offered: Other, Non Conforming

BUS 311  Global Business Strategy  4 Credits  
An interactive course designed for future leaders to understand and experience the challenges associated with business at the global level. The course
focuses on long term strategy, short term tactical options, the active management of functional areas within global operations, corporate structure,
and supply chain management from raw material procurement to sales, marketing, and distribution of finished products. The course includes lectures,
cases, guest speakers, and actively operating a competitive global business simulation. Not open to first- or second-year students.
Term(s) Offered: Other, Non Conforming

BUS 315  Enterprise Resource Planning Systems  4 Credits  
This course introduces students to software essential to the functioning of the firm -Enterprise Resource Planning (ERP) software. Using SAP
S/4HANA ERP software, students learn the information flows for distribution and manufacturing business processes and learn how ERP systems
support these business processes in an integrated fashion. The course includes an introduction to system configuration, in which organizational
structure, policy rules and other corporate information are analyzed and then mapped to the ERP system. Ethical consideration of impacted
stakeholders is integrated throughout. Guest speakers and field trips provide real-world context.
Term(s) Offered: Other, All Years

BUS 316  Data Analytics  4 Credits  
Introduction to theory and practice encompassing tools used to perform descriptive, predictive, and prescriptive analytics in business and other social
science settings. Topics include visualization, big data, and methods to approach both structured and unstructured data. Students develop actionable
information from databases and spreadsheets using SAP, Tableau, and other software products.
Term(s) Offered: Other, All Years

BUS 320  Entrepreneurship  4 Credits  
A study of entrepreneurs and entrepreneurship, the process of identifying opportunities, the marshalling and management of resources, and strategic
planning and development of a business plan. An examination of the management process through growth and change, including reasons for the
successes and failures of specific companies.
Term(s) Offered: Other, All Years

BUS 323  Consumer Behavior  4 Credits  
This course is concerned with how and why people behave as consumers. Its goals are to: (1) provide conceptual understanding of consumer
behavior, (2) provide experience in the application of buyer behavior concepts to marketing management decisions and social policy decision-making;
and (3) to develop analytical capability in using behavioral research.
Term(s) Offered: Other, All Years

BUS 324  Digital Marketing  4 Credits  
This course introduces the practice of using social media and other digital communication channels, including Internet and mobile-based tools and
platforms, to reach consumers and advance marketing strategies. Digital media can be used to build brands, create and maintain relationships, launch
promotions, advertise products and services and more. While this course will aim to offer theoretical underpinnings needed to launch, manage, and
measure digital marketing efforts, it will also attempt to teach students to creatively engage with digital marketing tools and to stay abreast of the
latest developments in the fast-growing world of digital marketing.
Term(s) Offered: Other, All Years

BUS 325  Marketing Research Methods  4 Credits  
This course examines the role of marketing research in the formulation and solution of marketing problems, and the development of the student's
basic skills in conducting and evaluating marketing research projects. Special emphasis is placed on problem formulation, research design, alternative
methods of data collection (including data collection instruments, sampling, and field operations), and data analysis techniques using SPSS.
Applications of modern marketing research procedures to a variety of marketing problems are explored.
Term(s) Offered: All Terms, All Years

BUS 327  Washington Center Internship  12 Credits  
A full-time, semester-long internship in Washington, DC, with a federal agency, non-profit organization, or private firm. Depending upon interest and
internship placement, students may attend hearings, conduct policy research, draft correspondence, monitor legislation, lobby members of Congress,
or write analytical reports. Students will create an in-depth portfolio of their internship experience. 12 credits.
Term(s) Offered: All Terms, All Years

BUS 328  Washington Center Seminar  3 Credits  
Washington Center Interns participate in an evening seminar selected from a variety of topics offered during the semester. Students engage in class
discussion and may also research seminar topics, prepare written assignments, and take examinations. Required of and limited to students enrolled in
BUS 327. Three credits.
Term(s) Offered: All Terms, All Years
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BUS 329  Washington Center Forum  1 Credit  
Washington Center Interns participate in lectures, site visits, small group discussions, briefings, and other required events designed to help them
understand the connection between their academic and professional goals and the special educational opportunities available through living and
working in Washington, DC. Evaluations of these experiences are included in the student portfolio. Required of and limited to students enrolled in
BUS 327. One credit.
Term(s) Offered: All Terms, All Years

BUS 330  International Business Experience  4 Credits  
This summer course, taught by a Washington College Business Management faculty member, takes students abroad for up to two weeks of intensive
study and experiential learning in international business. The itinerary is intense. Students visit two businesses each weekday for facilities tours and/
or presentations by managers on their firms' international strategy. Cultural activities are scheduled in the evenings and on weekends. On-campus
sessions prior to travel round out the academic component of the course and ensure that students get the most out of their experiences abroad.
Term(s) Offered: Summer, All Years

BUS 334  Leadership  4 Credits  
What do leaders do? Are they born or made? Why are some leaders effective, and others ineffective? What role do followers play? This seminar
explores these and other questions by focusing on leadership in organizations. Topics include vision, power,trust, ethics, communication, gender, and
change. Not open to first-year students.
Term(s) Offered: Other, Non Conforming

BUS 340  Intermediate Accounting  4 Credits  
The study of current and emerging financial accounting theory and techniques. Emphasizes financial statement presentation and the underlying
treatment of cash, investments, receivables, inventory, long-lived assets, and intangible assets.
Term(s) Offered: Other, Non Conforming

BUS 341  Income Tax Accounting  4 Credits  
Federal taxation of individuals focusing on income, exclusions, deductions, depreciation, credits, and capital transactions. Property coverage includes
the tax consequences of sales and dispositions of investment and business asserts. Both tax planning and tax compliance issues are covered.
Term(s) Offered: Other, Non Conforming

BUS 342  Auditing  4 Credits  
Auditing consists of a set of practical conceptual tools that help a person to find, organize, and evaluate evidence about the assertions of another
party. This course will focus on those analytical and logical skills necessary to evaluate the relevance and reliability of systems and processes. Critical
thinking and communications skills are developed through a variety of means including case analyses, presentations, discussion, preparation of group
and individual case papers, and research of professional and scholarly literature. Recognizing that ethics is an integral part of the entire accounting-
related profession and a significant topic in all the College's accounting courses, this course will contain a section reviewing audit ethics, and will
cover lapses of ethical behavior by both auditors and audited firms.
Term(s) Offered: Other, Non Conforming

BUS 343  Intermediate Accounting II  4 Credits  
Continuation of Intermediate Accounting I. Continued emphasis on generation and presentation of financial statements. Special attention to inventory
valuation, analysis of long-term debt instruments, asset impairment, share-based compensation, and the importance of ethical behavior in the
business and reporting environment. Emphasis on comprehension, critical thinking, and problem solving.
Term(s) Offered: Other, Non Conforming

BUS 351  Advertising  4 Credits  
Overview of the advertising industry from client and agency sides. Advertising is placed within the marketing context of consumer behavior and
market segmentation. Included is media strategy and selection, creative startegy, print and broadcast advertising from concept through production,
advertising research, and international advertising strategy.
Term(s) Offered: Other, All Years

BUS 352  International Marketing  4 Credits  
International marketing is crucial in today's environment due to factors such as globalization of markets, emerging economies, development of
innovation, and creation of regional cooperation as well as unique economic, political, and social situations within each country. We will analyze those
factors along with their impact on marketing strategies and the development of opportunities in and outside the home country. Emphasis is placed on
ethical concerns marketers must consider when developing a marketing strategy abroad.
Term(s) Offered: Other, Non Conforming

BUS 355  Corporate Finance  4 Credits  
This course provides an in-depth analysis on the financial policies of corporations. Students learn how to use and analyze financial data to make
sound managerial decisions. Topics covered include capital budgeting, capital structure, dividends, and payout policies, working capital management,
real options, and mergers and acquisitions. In addition, to help students develop an ethical sensitivity in business, topic about ethics in corporate
finance are included.
Term(s) Offered: Other, Non Conforming
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BUS 356  Multinational Financial Management  4 Credits  
Today's firms are directly or indirectly exposed to an increasingly competitive global environment which presents significant implications for their
financial strategies. This course provides students with a conceptual framework within which the key financial decisions of the multinational firms
can be analyzed. It focuses on decision-making in an international context and on the use of financial analysis in solving international financial
challenges, risks and threats as well as opportunities faced by international firms. Topics addressed include exchange rate determination and global
risk management as well as financing and investment options for corporations in an international context.
Term(s) Offered: Other, All Years

BUS 357  Intro to Quantitative Finance  4 Credits  
This course provides an introduction to the application of mathematical models to the solution of financial problems. This course covers important
topics in quantitative finance such as modeling risk-return relationships, risk management, optimal consumption decisions, portfolio analysis,
correlation structure between securities and/or markets and the pricing of financial securities. This is a data applied course, in which the student will
work on real-world data. For the computational aspects of the course, the student will work with Microsoft Excel. After taking this course, students
should be able to (1) model different types of financial data, (2) analyze financial models, (3) confidently use Excel for calculations, optimization and
modelling, and (4) be aware of the limitations of the data and models in the financial world.
Term(s) Offered: Other, Non Conforming

BUS 360  Corporate Social Responsibility  4 Credits  
This course offers an introduction to corporate social responsibility and a discussion of business ethics. Students will examine and debate the
minimal social expectations for organizations embodied in ethical theories, legal doctrines, and community principles. We then explore and critique
broader corporate social responsibilities by drawing upon theories that discuss an organization's role in maintaining a vibrant civil society. Finally, we
analyze how corporate responsibilities can promote strategic and competitive advantages for the firm.
Term(s) Offered: Spring, All Years

BUS 375  Arts Administration  4 Credits  
This course explores various aspects of leadership, management, and entrepreneurship for the visual and performing arts. Students will learn how arts
organizations define themselves, make decisions, and plan for the future. Topics may include: leadership & governance, mission & strategy, program
planning & evaluation, intellectual property & contracting, marketing & public relations, and/or budgeting & fundraising. This course has no curricular
prerequisite, but requires a baseline interest in and understanding of the arts.
Cross-listed as: ART 375/BUS 375/MUS375/THE375
Term(s) Offered: Spring, Even Years

BUS 390  Business Management Internship  2 Credits  
An upper-level internship combining work experience and faculty supervision. Summer internships require attendance at regular Zoom meetings.
Internships can be paid or unpaid. Prerequisite: BUS 111 and 112 and minimum 2.5 GPA, or approval by the department. Cannot be used to fulfill the
Business Management elective. Graded Pass/Fail. 45 hours are required per credit.
Term(s) Offered: All Terms, All Years

BUS 394  Special Topics  4 Credits  
Topics not regularly offered in the department's normal course offerings.
Term(s) Offered: All Terms, All Years

BUS 395  On Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail.
Term(s) Offered: All Terms, All Years

BUS 396  Off-Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail. 45 hours are required per credit.
Term(s) Offered: All Terms, All Years

BUS 397  Independent Study  4 Credits  
An agreement between a sponsoring faculty and a student letting the student study a topic of interest not offered at WC. 45 hours are required per
credit.
Term(s) Offered: All Terms, All Years

BUS 401  Strategic Management  4 Credits  
Culmination of the study of business management, covering strategic analysis and implementation. The case study method is used, requiring oral and
written presentations. All separate functional areas are integrated in the strategy process in relation to the firm's social responsibilities with regard to
society, employees, and the larger environment. Must be taken at Washington College; cannot be transferred from study abroad or other institutions.
Term(s) Offered: All Terms, All Years
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BUS 440  Investments  4 Credits  
This course provides students with the essential concepts in investment and enables them to make meaningful investment decisions. To reach this
goal, students discuss current investment theories and the associated empirical evidence found in academic research. Topics addressed include
the operation of financial markets, financial assets and their valuation, and the construction of optimal investment portfolios. After taking this
course, students should be able to (1) understand the operation of financial market, (2) be familiar with various financial instruments and investment
strategies, (3) apply the discounted cash flow method to determine the value of financial assets, (4) conduct financial analysis to make investment
decisions, and (5) understand the importance of business ethics to investment professionals.
Term(s) Offered: Spring, All Years

BUS 455  Financial Derivatives  4 Credits  
This course introduces financial derivatives and the operations of derivatives market. Coverage includes options, forward contracts, commodity
and financial futures, and swaps. Students also learn how to use analytical models to determine the proper value of these financial products. Since
the existence of a well-functioning financial market depends a lot on the integrity of its participants, especially the investment professionals, cases
regarding financial crisis and business ethics will be provided and discussed. These case studies also allow students to strengthen their oral as well
as written communication skills.
Term(s) Offered: Other, Non Conforming

BUS 490  Business Management Internship  2 Credits  
Upper-level internship combining work experience and faculty supervision. Summer internships require attendance at regular Zoom meetings.
Internships can be paid or unpaid. Graded Pass/Fail. Cannot be used to fulfill a Business Management elective. 45 hours are required per credit.
Term(s) Offered: All Terms, All Years

BUS 494  Special Topics  4 Credits  
Topics not regularly offered in the department's normal course offerings.
Term(s) Offered: All Terms, All Years

BUS 495  On Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student, researching a topic of interest that is relevant to a student's major or minor.
Research is conducted on campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail.
Term(s) Offered: All Terms, All Years

BUS 496  On Campus Research  4 Credits  
An agreement between a sponsoring faculty member and a student researching a topic of interest that is relevant to a student's major or minor.
Research is conducted off-campus. Students must be enrolled before the research can begin. Graded A-F or Pass/Fail. 45 hours are required per
credit.
Term(s) Offered: Spring, All Years

BUS 497  Independent Study  4 Credits  
An agreement between a sponsoring faculty and a student letting the student study a topic of interest not offered at WC. 45 hours are required per
credit.
Term(s) Offered: All Terms, All Years


